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GMA Creative Firm 

Code of Ethics and Whistleblowing Policy 

1. Introduction 

At GMA Creative Firm, we are committed to the highest standards of ethical conduct across 
all our operations. We believe that ethical integrity is not merely a matter of compliance, but 
the foundation of meaningful relationships, responsible innovation and sustainable impact. 

Our Code of Ethics sets out the core principles that guide our actions, ensuring that work is 
carried out with transparency, accountability and respect for all stakeholders. It also includes 
a Whistleblowing Policy that ensures any unethical or unlawful practices can be reported 
safely, confidentially and, whenever necessary, anonymously. 

2. Expected Behaviour 

All workers, service providers and partners must uphold the following standards: 
Integrity and honesty - act with honesty and integrity in all professional relationships, 
maintaining the trust of clients, partners and colleagues. 

Respect and fairness - treat everyone with respect, fairness and dignity, regardless of gender, 
background or role. 

Compliance with the law - comply with all applicable laws and regulations, including those 
relating to labour, health and safety. 

Professionalism - demonstrate professionalism in communication, punctuality and 
collaboration. 

Conflicts of interest - avoid situations in which personal interests conflict with those of the 
company or its stakeholders; any potential conflicts must be reported to the Managing 
Partners. 

Human Rights and International Standards 
GMA Creative Firm publicly commits to respecting, protecting and promoting human rights 
across all its operations and value chain, in alignment with: 

• The United Nations Guiding Principles on Business and Human Rights; 
• The International Bill of Human Rights and the rights enshrined in the Universal 

Declaration of Human Rights; 
• The International Labour Organization (ILO) Declaration on Fundamental Principles and 

Rights at Work. 

3. Bribery, Corruption, Political Engagement and Lobbying 

GMA Creative Firm adopts a zero-tolerance policy towards bribery and corruption. 
Bribery - no worker or representative may offer, promise, solicit or accept any bribe or financial 
advantage in the context of a business transaction. 

Gifts and entertainment - modest gifts and social invitations may be acceptable, but anything 
intended to influence business decisions or outcomes is strictly prohibited. 

Third-party relationships - we require all third parties, including suppliers and subcontractors, 
to meet the same ethical standards. 
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Political engagement and lobbying policy - GMA Creative Firm publicly declares that it 
carries out no lobbying activity and makes no political contributions, financial or in kind, to 
parties, politicians or candidates. Should it engage in corporate advocacy, it will do so solely 
to contribute to a positive impact on society or the environment, based on reliable data and 
scientific evidence. The company does not delegate lobbying activities to intermediary 
organisations; any future involvement will require strict controls to ensure consistency with this 
policy and the law. 

The Impact & Sustainability Manager is responsible for applying this policy and monitoring non-
compliance risks. The policy is formally approved by the Managing Partners (the company's 
highest governing body) and reviewed annually. Any stakeholder may report concerns about 
political engagement practices safely and anonymously through the Grievance Management 
Policy (0005), at www.gma.com.pt/etica-e-reclamacoes. 

4. Whistleblowing Policy 

The Whistleblowing Policy ensures that workers and stakeholders can report unethical or 
unlawful practices without fear of retaliation. Anyone who reports in good faith is protected 
against retaliation, including demotion, dismissal or other adverse consequences; this 
protection extends to external stakeholders (suppliers, service providers, clients and members 
of the community). 

Reports may be submitted through the same channel as the Grievance Management Policy 
(0005): 

• Anonymous form available at www.gma.com.pt/etica-e-reclamacoes; 
• By email, to graca.martins@gma.com.pt or pedro.carrolo@gma.com.pt. 

Reports are reviewed by the Impact & Sustainability Manager or the Managing Partners, the 
investigation is conducted rigorously and confidentially, and appropriate measures are taken 
based on the findings. All cases are recorded in the Grievance Log (0006). 

5. Compliance and Enforcement 

Training - all workers receive regular training on the Code of Ethics and the Whistleblowing 
Policy. 

Monitoring - the Impact & Sustainability Manager, under the supervision of the Managing 
Partners, regularly reviews compliance with this Code and acts whenever violations occur. 

Disciplinary measures - breaches may give rise to disciplinary measures, including 
termination of the professional relationship. 

6. Commitment to Transparency 

Transparency is a core value. We are committed to maintaining open communication with 
clients, partners and workers regarding our practices, including regular updates on our ethical 
standards and any changes to this Code. 
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7. Approval 
Approved on 1 July 2026 

Signature: ______________________________ 
Graça Martins   ·   Managing Partner 

Signature: ______________________________ 
Pedro Carrolo   ·   Managing Partner 
 


