GMA Creative Firm
Statement of Purpose and Mission

Our purpose

We exist to empower organisations through creative, sustainable and meaningful branding.
We align every creative strategy with ethical values, so that each project reflects the true
essence of our clients and contributes positively to society and the environment. We are the
voice of purpose-driven organisations - helping them communicate their impact with clarity and
build stronger, more sustainable communities.

Our commitments

We reduce our environmental footprint by working digital-first, choosing upcycled materials
and advising clients on sustainable practices. We create with the planet in mind - minimising
waste and extending the life cycle of every project in every asset we create.

We work mainly with impact-driven organisations and projects that share our values,
contributing to more sustainable development and the common good.

For us, creativity is not just a tool - it is a catalyst for positive change. By combining creativity
with purpose, we create work that resonates, inspires action and helps build a future in which
business is a force for good. “We love what you do” - that's the only way it's worth it -, and we
are here to amplify your impact.

Commercial relevance and integration into strategy

Our purpose is directly linked to our long-term strategy and market positioning. As a certified
B Corp creative agency, we stand out for responsible communication, ethical creativity and
stakeholder-centred practices. This purpose underpins our growth, strengthens relationships
with clients and partners, helps attract and retain talent and reinforces our position in the
domestic and international markets.

Our purpose is integrated into our strategy through five key areas:

1. Governance and decision-making - the purpose and the interests of stakeholders are
embedded in governance activities and management decisions, including the annual
management review (see DOC 000900 — Annual Management Review).

2. Stakeholder engagement - we maintain mechanisms to identify, understand and
consider the perspectives of workers, clients, suppliers, partners, shareholders,
communities and environmental interests.

3. Ethical and responsible practices - our purpose is reflected in our policies and
operations - stakeholder governance, grievance management, ethical conduct and
responsible communication principles.

4. Service development and positioning - we develop services and partnerships that use
communication as a tool for positive impact, sustaining long-term business viability and
client success.

5. Monitoring and continuous improvement - we track progress through stakeholder
feedback, grievance management, governance reviews and impact initiatives, in order to
continuously improve and create long-term value.
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